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IMPORTANCE OF STUDENT EXPERIENCE
&

STUDENT CENTRIC APPROACH

Our Purpose: Deliver lifelong learning for 
everyday people



CHALLENGES FACED IN AN ONLINE 
EDUCATION ENVIRONMENT

▪ Promoting student engagement

▪ Promoting peer to peer learning

▪ Establishing ‘teacher’ presence & connecting with 
students

▪ Building a community (including alumni and prospective 
students)



INFLUENCING ENGAGEMENT

Reeve Engagement Model (2012a, b)
O’Donnell et al. 2011

https://link-springer-com.proxy.library.adelaide.edu.au/article/10.1007/s10758-017-9343-y
https://link-springer-com.proxy.library.adelaide.edu.au/article/10.1007/s10758-017-9343-y
https://link-springer-com.proxy.library.adelaide.edu.au/article/10.1007/s10758-017-9343-y
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ENGAGING WITH 

PROSPECTIVE STUDENTS



KNOW YOUR AUDIENCE – AND THE SOCIAL

TOOLS THAT ALIGN WITH IT



ENGAGING WITH PROSPECTS ON LINKEDIN



FACEBOOK IS HIGHLY VISUAL AND EMOTIONAL



INSTAGRAM & TWITTER



ENGAGING WITH 

CURRENT STUDENTS



SOCIAL MEDIA STUDENT COMMUNITIES

• Providing a way for students to engage 
and collaborate that reflects social 
interaction

• Online does not mean alone

• Tapping into the communities to garner 
student feedback and opinion



Using Social Media to promote engagement
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THE TRANSITION INTO THE FIRST SUBJECT
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USING SOCIAL MEDIA TO PROMOTE ENGAGEMENT 
IN THE SUBJECTS THAT FOLLOW



▪ Creating webinar content and 
structure that is woven into the 
assessment criteria.

▪ Having a clear agenda & 
setting expectations

▪ Facilitate learning by 
conveying the bigger picture

▪ Theory and practice are 
interrelated and should be used 
to inspire

▪ Promote engagement via 
discussion topics & breakout rooms

USING WEBINARS TO PROMOTE ENGAGEMENT



▪ Reflection webinar 

▪ Using polls to understand 
expectations/emotional state as 
well as a tool to understand 
knowledge gaps

USING WEBINARS TO PROMOTE ENGAGEMENT



▪ OLF webinars▪ Industry and/or Alumni guest 
speakers

▪ Q&A drop in sessions

USING WEBINARS TO PROMOTE ENGAGEMENT



▪ Forum discussion questions 
(either assessed on non-
assessed)

▪ Share all webinar recordings 
(from all OLFs)

▪ Facilitate community 
creation/peer to peer learning

USING CLASS FORUMS TO PROMOTE ENGAGEMENT
Establishing presence via sincere interactions and building a connection



▪ Rely on student feedback for 
continuous improvement

▪ OLF Forum

▪ Facilitate 
learning/outcome 
of student 
feedback

USING CLASS FORUMS TO PROMOTE ENGAGEMENT



CO-CREATION WITH STUDENTS: TOWN HALL SESSIONS

• Utilises online meeting tools to provide a unique 
opportunity for student engagement

• Students consult on changes, share feedback, ideas and 
discuss issues they’re having in their studies

• Deconstructs the traditional higher education hierarchy 
and champions transparency and openness 

• Champions the continuous improvement of the student 
experience

• Builds emotional connection with students

• Value co-creation and enhancing student voice 



USING ONLINE TOOLS TO CELEBRATE GRADUATION

• Online meeting tools 
configured for an interactive 
online graduation experience 
with over 300 graduates

• A viral video celebration with 
student participation ahead of 
time

• Custom Instagram filter for the 
graduating class

• Dedicated social communities 
for the graduating cohort



ENGAGING WITH ALUMNI



ENGAGING ALUMNI TO TELL THEIR STORIES

PROVIDING OPPORTUNITIES TO STAY CONNECTED AND CONTINUE TO BE ACTIVE MEMBERS OF THEIR ALMA MATERS COMMUNITY 



MAINTAINING INDUSTRY CONNECTIONS WITH ALUMNI

CONSULTING WITH ALUMNI TO INFORM 
FUTURE DEVELOPMENTS: PANEL 

OPPORTUNITIES

ALUMNI GUEST SPEAKERS

Guest speaker, Aliye Ozcan (Program Director, 
Information Architecture Strategy, IBM Data 

and AI)

ALUMNI INDUSTRY PUBLICATION
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ANY QUESTIONS?

aib.edu.au


